[image: image1.png]When considering the value of a house,
many people don't think about the financial
influence of landscaping. Statistically, non-
landscaping factors which infiuence real
estate value include central air (6% high-
er), four or more bedrooms (10% higher),
garages of less than two years old (3%
higher), and proximity to heavily trafficked
roads (5% lower).

There are three basic ways in which
landscaping influences the sales price of
houses including:

¥ the quality of landscaping in the
neighborhood

'¥ onlots adjacent to the house
considered for sale

¥ and the quality of landscaping
on the lot ftself

Neighborhoods with excellent overall
landscaping can get sales for houses that
are on average 7% more than similar
homes in other neighborhoods.

Adjacent landscaping can impact price
by as much as 10%. Research also
suggests that there is a large penalty to
pay when trying to sell a house that is not
up to snuff with respect fo the neighbor-
hood iandseaping in genera).

Research also suggests that having a
lot thatis better landscaped than neighbor-
inglots is LESS valuable than bringing your
landscaping up to the excellence of neigh-
boring lots, with a suggested return of 4-5
percent for upgrading from good to excel-
lent and 8-10% for upgrading from poor
or average to good. Landscapes that are
substantially less appealing than those in
the same proximity can expect a loss in
price of 8-10%. A customer’s decision to
upgrade to excellent, provided the neigh-
boring lots are excellent, will retum 4-5%
to the homeowner at the point of sale on
average.

So the next time your customer wavers
over a decision to upgrade, point out some
of these statistics to them and let them stew.
It could be that common sense will make
things more profitable for both you and your
clientele.

For more Information see M.S.
Henry, J. Environ. Hort. June 1984





The following article gives insight into what a beautiful landscape can do for the value of your home.








